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   Retail E-Commerce Sales Performance Of Asian-Pacific Countries

This paper focus to recognize the key performer of e-commerce sector in the Asian pacific countries. The researcher has 
chosen the Asian specific countries such as China, Japan, South Korea, Australia, India and other Asian countries. The 
retail e-commerce data has been taken for the period of 2014-2018 which was retrieve from the web source of 
www.emarker.com and the internet user data was taken from the www.internetworld.com. The researcher used 
percentage analysis for to find out the key performer of the e-commerce sector. In the result, china is play vital role in the 
e-commerce among Asian pacific countries.
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Introduction

Marketing is a way of life for every kind of business in 
the world. Marketing is not only limited to selling 
goods for earning profit but also to satisfy the needs 
of the consumers. Modern marketing is the need of 
the day. It refers to the identification of the needs of 
the consumers and organizing the activities to meet 
their expectations. Mahatma Gandhi said the 
customer is an important visitor and he is giving the 
opportunity for the business firms to serve him. The 
present business has to focus on the concept of 
“consumer delight” setting back consumer 
satisfaction. Modern marketing activities involve the 
need identification of consumer with regard to 
products and services with obtaining goods from the 
suppliers through the transfer of ownership. It is the 
process of discovering what the consumers want, 
when they want, where they want, at what price they 
want ultimately aiming at consumer satisfaction. The 
five major aspects in marketing are production, 
product, sales, marketing and societal marketing.

E-Commerce

“The E-Commerce industry is a force that no investor 

can afford to ignore”- Cushla Sherlock Electronic 
Commerce or E-Commerce is the process by which 
buyers and sellers conduct exchanges of information, 
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money and merchandise by electronic means 
primarily on the internet (Peter & Olson 2007).

E-Commerce has made tremendous changes in the 
transformation of traditional to technological 
shopping and creating a huge necessity for updating 
knowledge over the globe. This advent has been 
made possible at a wider range which involves 
computer networks which connect countries around 
the world and synchronize them into a global 
village, making purchases and sales of goods easier. 
The first path of E-Commerce was made available by 
the transmission of messages during the Berlin airlift 
1948. The use of the World Wide Web (WWW) has 
become very common like a telephone or any other 
communication media. The WWW or the Web, is a 
network of servers,” Talking across the Internet,” 
that knows how to display text and graphics 
information (Vikas & Sakshi, 2011). 

Earlier days, the business started with the barter 
system exchanging of things which were replaced 
with a worth of the product in terms of money. The 
Street Vendors came into the picture who sold the 
products at the doorsteps of the consumers for 
which they have to pay an additional value. The next 
stage was the emergence of providing catalogue 
through mail termed as Mail Order Cataloguing 
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came into the marketing field. It initiated the concept 
of framing a new marketing strategy by introducing 
marketing into media called teleshopping. The 
growth of the internet provided a virtual platform 
putting the buyers and sellers to make the sales 
through their websites. This connected people with 
different diversity, languages and reduced the 
distance by sitting at their places and E-Commerce 
emerged without any boundaries. With the concept 
of  E-Commerce, people can now conveniently and 
securely buy what they want on the internet.  E-
Commerce provides an effective online activity and 
the customer makes the payment easily (Kumar & 
Singh 2014). All the physical transactions of trade 
were made electronically with different modes of 
payment which were newly termed as B2C E-
Commerce.

E-commerce trends in India

The Indian E-Commerce industry is growing day by 
day with a number of buyers and sellers in online 
trade. The growth of Online Shopping in India is 
represented below

l2002 - Online Railway ticket reservation system 
was started by Indian Railway Catering and 
Tourism Corporation (IRCTC) which created an 
opportunity to make payment and book tickets in 
any part of India.

l2004 - The largest online portal of India 
Baazee.com was acquired by eBay.

l2007 - Sachin Bansal and Binny Bansal started 
Flipkart initially as an online book store. Myntra 
was established by Mukesh Bansal, Ashutosh 
Lawania and Vineet Saxena.

l2010 - The Cash On delivery (COD) payment 
method was introduced by Flipkart which made a 
huge development in E-Commerce. Snapdeal 
initiated its first daily offers in its market place.

l2011 - Mime360 and Chakpak.com were acquired 
by Flipkart.

l2012 - Indian post played an important role in 
Indian E-Commerce and an accomplished number 
of pin codes at India. Jabong began its operations 
and Junglee website was started by Amazon India.

l2013 - Fitiquete was acquired by Myntra. A pilot 
test was made to provide one-hour delivery 
system in Bangalore and Delhi for the address 
locations situated within 5 kilometres. Cash on 
Delivery in India was provided by Amazon to 

capture the market in India. Pay Zippy was 
introduced by Flipkart in its own payment 
gateway.

l2014 - Myntra was acquired by Flipkart. Ekart 
logistics was formed. Myntra initiated mass 
advertising campaigns for the sale of its branded 
products. Doozton was attained by Snapdeal. 
Amazon made a tie-up with BPCL (Bharat 
Petroleum Corporation Limited) and started 
grocery stores at Delhi and Mumbai. The 
company also merged with a private firm of 
Narayanamurthy to cover the consumer base in 
India. A lot of new categories of products were 
introduced by Flipkart to face the market. 

Mode of Payment in Online Shopping

Payment mode for online shopping system can be 
made either online or offline. The level of familiarity 
and the trust that a consumer holds towards the 
online website determines the mode of payment to 
be made. The E-Commerce transactions are 
paperless financial transactions which require less 
time for the business concern to widen their market. 
The following are common online payment types 
that can be made while purchasing the product.
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Source: Authors Computation

Indicate the values in percentage

Table-2 demonstrates the retail e-commerce sales in the 
Asian pacific countries. The countries are such as China, 
Japan, South Korea, Australia, India and other Asian 
countries. From the percentage analysis the China has 
recorded high e-commerce sales during the study 
period, respectively 73.10 %, 76.77%, 79.09%, 81.18% 
and 82.89. In the remaining countries India and 
Indonesia are performed in e-commerce sales during 
the period of 2014-18, below 10 per cent.

Conclusion

This study evaluates the performance of the retail 
ecommerce sales in Asian pacific countries. In the world 
China and India have high population and the both 
countries have high internet users also. But in 
ecommerce sector China alone performed vital role in 
the Asian continent. India has the second largest 
population and internet users in the world but it cant 
support for the business. Indian are lack in use of e-
commerce and online shopping. Recent Indian 

Source: www.internetworld.com

government also introduce the various schemes are 
digital payment and cashless economy. In future, it 
will helps to increase the growth of e-commerce in 
India.
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