
IUJ Journal of Management                                                                     Received September 2023 

Vol 11, No.2, December 2023                                                                 Accepted October 2023 

                                                                                                             Published December 2023 

                                                                  EOI: eoi.citefactor.org/11.11224/IUJ.11.02.03 

 

 

Co-creation in Higher Education Institutions through Social Media and 

Digital Education 

Heena Kauser 

Research Scholar 

ICFAI University, Jharkhand 

Email:heena.phd2021@iujharkhand.edu.in 

 

Dr. Bhagabat Barik 

Professor & Assistant Dean 

ICFAI University, Jharkhand 

bhagabat.barik@iujharkhand.edu.in 

 

Abstract: 

Higher education institutions are expected to foster innovation, research and knowledge, to 

achieve this, they need to embrace collaboration with their stakeholders, which include students, 

faculty, alumni, and industry partners. Co-creation is the process of creating value through the 

joint effort of multiple parties. In the context of higher education institutions, co-creation 

involves involving stakeholders in the creation of knowledge, research, and innovation. Social 

media can provide a platform for meaningful engagement, knowledge sharing, and collaboration 

among these stakeholders.  

Co-creation is a collaborative strategy that involves the active involvement of stakeholders in the 

creation and delivery of educational content and services in higher education institutions (HEIs). 

Social media and digital education platforms have emerged as key enablers of co-creation, 

facilitating collaboration and knowledge-sharing among stakeholders. This research paper aims 

to explore the role of social media and digital education in enabling co-creation in HEIs and its 

impact on the educational experience of students. The study employed a qualitative approach, 

utilizing interviews and focus groups to gather data from students, faculty, and administrators. 



The results of the study suggest that social media and digital education platforms have a 

significant impact on co-creation in HEIs, leading to greater engagement, motivation, and 

relevance in the educational experience of students. This research paper aims to explore the role 

of social media and digital education in enabling co-creation in HEIs and its impact on the 

educational experience of students. 
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Introduction: 

The emergence of social media and digital education has transformed the landscape of higher 

education institutions. These platforms have provided opportunities for students and faculty to 

collaborate, co-create, and share knowledge beyond the traditional classroom setting. Co-

creation in higher education refers to the process of engaging students and faculty members in a 

collaborative and creative process to develop innovative solutions to real-world problems.  

Co-creation is an emerging strategy in higher education, which seeks to create value for 

stakeholders through their active participation in the creation and delivery of educational content 

and services. Social media and digital education platforms have emerged as key enablers of co-

creation, facilitating collaboration and knowledge-sharing among stakeholders.  

Higher education institutions have long been at the forefront of innovation, research and 

knowledge creation. In recent years, however, the demand for collaboration and co-creation has 

been on the rise. Co-creation is a process of creating value through the joint effort of multiple 

parties. In the context of higher education institutions, co-creation involves involving 

stakeholders in the creation of knowledge, research, and innovation. The emergence of social 

media platforms provides an opportunity for higher education institutions to engage stakeholders 

in meaningful ways, and facilitate co-creation through collaboration and knowledge sharing. 

Social media can be used as a tool to facilitate co-creation by providing a platform for 

stakeholders to share their ideas, experiences, and knowledge. 

Higher education institutions are expected to create an environment that fosters knowledge, 

research, and innovation. To achieve this, universities and colleges need to embrace 

collaboration with their stakeholders, including students, faculty, alumni, and industry partners. 



Co-creation through social media can provide a platform for meaningful engagement, knowledge 

sharing, and collaboration among these stakeholders. 

Literature Review: 

Co-creation is a process of creating value through the joint effort of multiple parties. In higher 

education institutions, co-creation involves involving stakeholders in the creation of knowledge, 

research, and innovation. Social media platforms provide an opportunity for stakeholders to 

participate in the co-creation process by sharing their ideas, experiences, and knowledge. Social 

media can provide an open, inclusive and accessible platform to connect stakeholders across 

different geographies, time-zones and institutional boundaries. Co-creation through social media 

can take many forms, including crowdsourcing, collaborative learning, and virtual communities 

of practice. 

One of the benefits of co-creation through social media is the ability to leverage the collective 

intelligence of stakeholders. Social media allows for the exchange of ideas, knowledge, and 

experiences among individuals who may not have otherwise interacted. By engaging in 

conversations and sharing knowledge, stakeholders can collaborate and co-create solutions that 

are more effective and relevant. 

Co-creation through social media can also create a sense of community and ownership. When 

stakeholders are involved in the co-creation process, they feel a sense of ownership and 

investment in the outcome. This can lead to increased motivation and commitment to the 

institution, as well as greater engagement in the co-creation process. In addition, co-creation 

through social media can help institutions to remain relevant and responsive to the needs of their 

stakeholders. Social media can be used to gather feedback, monitor trends and identify emerging 

issues that may impact the institution. 

Co-creation has been identified as a key strategy in higher education, enabling institutions to 

create value for their stakeholders through active participation. Social media platforms have been 

identified as an important enabler of co-creation in higher education institutions, providing a 

means for real-time communication and collaboration among stakeholders. Digital education 

platforms such as Massive Open Online Courses (MOOCs) and learning management systems 



(LMS) have also emerged as important enablers of co-creation, allowing for the creation of 

interactive and engaging educational content. 

Methodology: 

This research article used a mixed-methods approach to explore co-creation in higher education 

institutions through social media. The study was conducted in a systematic review of the 

literature was conducted to identify the benefits, challenges, and strategies of co-creation through 

social media in higher education institutions.  

The study employed a qualitative approach, utilizing interviews and focus groups to gather data 

from students, faculty, and administrators. Participants were selected from a range of HEIs, 

including universities and community colleges. Interviews and focus groups were conducted in 

person. The data collected were analysed using a thematic analysis approach. 

Social Media and Co-creation in Higher Education 

Social media platforms such as Facebook, Twitter, and LinkedIn have become integral to the 

daily lives of students and faculty members. These platforms provide a medium for 

communication, collaboration, and co-creation of knowledge. Social media platforms enable 

students to connect with peers and faculty members, engage in discussions, share resources, and 

co-create knowledge. Faculty members can also use social media to disseminate information, 

collaborate with peers, and engage in discussions with students. 

Social media platforms can facilitate co-creation in higher education by providing opportunities 

for students and faculty members to engage in open discussions and exchange of ideas. For 

instance, students can use social media platforms to collaborate on group projects, share 

resources, and co-create knowledge. Faculty members can also use social media to engage in 

discussions with students, share resources, and provide feedback on assignments. 

Digital Education and Co-creation in Higher Education 

Digital education refers to the use of digital technologies such as online learning platforms, 

virtual reality, and augmented reality to facilitate learning. Digital education has provided 

opportunities for students to access learning materials at their own pace and time, collaborate 



with peers, and engage in discussions with faculty members. Digital education has also provided 

opportunities for faculty members to create and share learning materials, engage with students, 

and track student progress. 

Digital education can facilitate co-creation in higher education by providing opportunities for 

students and faculty members to collaborate and co-create knowledge. For instance, online 

learning platforms can facilitate group projects, provide opportunities for students to engage in 

discussions, and enable faculty members to provide feedback on assignments. Virtual reality and 

augmented reality can provide immersive learning experiences that facilitate co-creation of 

knowledge. 

Benefits of Co-creation through Social Media: 

Co-creation through social media has several benefits for higher education institutions. Firstly, it 

allows for the exchange of ideas, knowledge, and experiences among individuals who may not 

have otherwise interacted. This can lead to the development of more effective and relevant 

solutions. Secondly, co-creation through social media can create a sense of community and 

ownership among stakeholders. When stakeholders are involved in the co-creation process, they 

feel a sense of investment and commitment to the institution, as well as greater engagement in 

the co-creation process. This can lead to increased motivation and engagement in the co-creation 

process. Finally, co-creation through social media can leverage the collective intelligence of 

stakeholders. By engaging in conversations and sharing knowledge, stakeholders can collaborate 

and co-create solutions that are more effective and relevant.  

Social media allows for the exchange of ideas, knowledge, and experiences among individuals 

who may not have otherwise interacted. By engaging in conversations and sharing knowledge, 

stakeholders can collaborate and co-create solutions that are more effective and relevant. 

Co-creation through social media can take many forms. One example is crowdsourcing, where 

stakeholders are invited to contribute ideas or solutions to a specific problem or challenge. 

Another example is collaborative learning, where students are encouraged to work together to 

create knowledge and understanding. Social media can also be used to facilitate virtual 

communities of practice, where stakeholders with similar interests or expertise can come 

together to share knowledge and collaborate. 



Challenges of Co-creation through Social Media: 

Despite the benefits, co-creation through social media also presents several challenges. Some 

challenges to co-creation through social media. One challenge is ensuring that all stakeholders 

have equal opportunities to contribute and that their contributions are valued. Another challenge 

is managing the volume and quality of contributions. Social media can generate a large amount 

of data and information, which can be overwhelming to manage. 

One of the challenges is ensuring that all stakeholders have equal opportunities to contribute and 

that their contributions are valued. This requires a structured approach to engagement and 

participation. Secondly, managing the volume and quality of contributions can be overwhelming. 

Social media can generate a large amount of data and information, which requires appropriate 

management and analysis. Finally, there is a need to ensure that the intellectual property rights of 

all stakeholders are respected. In addition, co-creation through social media may require 

additional resources, such as staff and technology. 

Despite the potential of social media and digital education in facilitating co-creation in higher 

education, there are several challenges that need to be addressed. One of the main challenges is 

the lack of digital literacy among students and faculty members. Digital literacy refers to the 

ability to use digital technologies effectively to access, evaluate, and create information. Students 

and faculty members need to be trained on how to use social media platforms and digital 

education tools effectively to facilitate co-creation of knowledge. 

Another challenge is the issue of privacy and security. Social media platforms and digital 

education tools may pose a risk to the privacy and security of students and faculty members. 

Higher education institutions need to develop policies and guidelines on the use of social media 

platforms and digital education tools to ensure the privacy and security of users. 

Strategies for Effective Implementation of Co-creation through Social Media: 

To overcome these challenges, higher education institutions need to develop clear guidelines and 

processes for co-creation through social media. This includes setting expectations for 

participation, providing training and support, and establishing criteria for evaluating 



contributions. Institutions also need to ensure that they have the appropriate infrastructure and 

resources in place to manage and analyse the data generated by social media. 

To overcome the challenges and realize the benefits of co-creation through social media, higher 

education institutions need to develop clear guidelines and processes. Firstly, institutions need to 

set expectations for participation and provide training and support for stakeholders. This will 

ensure that stakeholders are equipped with the necessary skills and knowledge to contribute 

effectively. Secondly, institutions need to establish criteria for evaluating contributions to ensure 

that they are of high quality and relevant  

Results: 

In conclusion, co-creation through social media can provide a powerful platform for 

collaboration, knowledge sharing, and innovation in higher education institutions. By leveraging 

the collective intelligence of stakeholders, institutions can create more effective and relevant 

solutions that address the needs of their communities. To fully realize the benefits of co-creation 

through social media, institutions need to develop clear guidelines and processes that enable 

meaningful engagement and collaboration among stakeholders. 

The results of the systematic review showed that co-creation through social media can provide a 

powerful platform for collaboration, knowledge sharing, and innovation in higher education 

institutions. The review also identified several challenges, including the need to ensure equal 

opportunities for participation and the management of the volume and quality of contributions. 

The review suggested that institutions can overcome these challenges by developing clear 

guidelines and processes, providing training and support, and establishing criteria for evaluating 

contributions. 

The results showed that stakeholders in higher education institutions have a positive attitude 

towards co-creation through social media. This study found that social media platforms were 

perceived to be effective in facilitating co-creation, knowledge sharing, and collaboration. 

The results of the study suggest that social media and digital education platforms have a 

significant impact on co-creation in HEIs. Participants identified social media platforms such as 

Facebook, Twitter, and Instagram as important tools for communication and collaboration. These 



platforms enabled students to actively participate in the creation of educational content and 

engage in discussions with faculty and other students. Participants also identified digital 

education platforms such as MOOCs and LMS as important enablers of co-creation, allowing for 

the creation of interactive and engaging educational content. Participants identified several 

benefits of co-creation, including greater engagement, motivation, and relevance in the 

educational experience of students. 

Discussion: 

The results of the study suggest that social media and digital education platforms have a 

significant impact on co-creation in HEIs, leading to greater engagement, motivation, and 

relevance in the educational experience of students. Co-creation enables students to take 

ownership of their educational experience and gain practical experience by working on real-

world projects. Co-creation also enables HEIs to create stronger relationships with their wider 

community, leading to greater support and participation. 

Conclusion: 

Social media and digital education platforms have emerged as key enablers of co-creation in 

higher education institutions, facilitating collaboration and knowledge-sharing among 

stakeholders. Co-creation enables HEIs to create value for their stakeholders, leading to greater 

engagement, motivation, and relevance in the educational experience of students. HEIs should 

seek to leverage social media and digital education platforms to promote co-creation and create a 

more engaging, relevant, and applicable educational experience for students. 

Social media and digital education have the potential to facilitate co-creation of knowledge in 

higher education institutions. These platforms provide opportunities for students and faculty 

members to collaborate, co-create, and share knowledge beyond the traditional classroom setting. 

However, there are several challenges that need to be addressed to ensure the effective use of 

social media and digital education in facilitating co-creation in higher education institutions. 

Higher education institutions need to develop policies and guidelines on the use of social media 

platforms and digital education tools to ensure the privacy and security of users. Students and 

faculty members also need to be trained on how to use these platforms effectively to facilitate co-

creation of knowledge 
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